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The Seed Initiative is a high- level symposium that was held yesterday, the 29
th
 of March at the CSIR International 

Convention in Pretoria. Having attended this event, I was presented with the distinct opportunity of meeting some of 

South Africa’s key actors in the drive towards the Green Economy framework, which encompasses part of the upcoming 

Rio +20 Conference this year.  The aim of the symposium was to create dialogue between experts and stakeholders who 

presented their own engaging foods for thought around key recommendations and programmes in support of the 

initiative. Amongst the day’s keynote speaker were noteworthy names such as Nomcebo Manzini, Regional Programme 

Director for UN Women and Richard Young, Head of Development Cooperation of the EU Delegation to South Africa. 

Founding partners included the United Nations Environment Programme (UNEP), the United Nations Development 

Programme (UNDP) and the International Union for the Conservation of Nature (IUCN). Although the presentations 

varied in scope and solution, the discussion derived had constituted a holistic approach in that it contained elements of 

government, NGOs, CSOs and business multi- stakeholders.  

The focus of discussion during the event surrounded initiatives that affected a quaint economic greening in Africa, with 

particular emphasis on employment creation and economic growth inclusivity. Both facets could only occur via public- 

private partnerships (PPP), in which the role of the Small Micro and Medium Enterprises (SMMEs) had a vital role to 

play. The conversation turned its attention shortly after towards the specific initiatives conducted in South Africa, where 

the roles of South African SMMEs were featured as a great driving force to the expansion of markets that would be 

pursued by larger enterprises in the future. Still however, there seems to exist, a large vacuum of knowledge, and 

innovation within the country must continue to be harnessed. One recommendation for South African business in this 

regard, was to redirect Corporate Social Responsibility (CSR) funds towards the development of local small- scale 

businesses ventures, especially those associated with the establishment of techniques for greening.  

As part of its outcomes, the Seed Initiative has evidently contributed towards the creation of a global standard for 

sustainability, emphasizing the call for green innovation, but more importantly towards the “greening” of consumer 

attitudes as a force of impact upon the viability of green development. These were evident in a myriad of marketable 

products created by Seed’s proud centre piece for the evening: The Seed Award Winners. These were local small- scale 

entrepreneurs whose remarkable contributions to green innovation were met with praiseworthy recognition throughout 

the event. Their innovations for greening development ranged from usable household items made from recyclable waste, 

such as handbags, hand- woven cloth and jewelry. Two such Seed Winners were SEPALI from Madagascar and the 

Women Environment Preservation Committee from Nepal.    

Although a key challenge faced by Seed Winners is the varying attractiveness of their entrepreneurial initiatives to 

investments, their initiatives are essential to the workability of economic greening from the ground level, where 

equipment such as those used for cooking and heating must be ecologically sound, sustainable, reliable and but most 

importantly, affordable to the majority. It was a success of the Seed Initiative in raising awareness to a fundamental 

point in the greening of the economy: that in order for parties to capitulate into the idea of the “Green Economy”, the 

real incentive to be presented is for small business to concentrate on the maximizing of the value creation in their 

respective products, allowing for more consumers to ‘want’ to buy it. Creating more market for green products is the 

fundamental task for the Seed Initiative and its winners on the road to Rio in 2012.   


