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Teach India: Appealing to the spirit of volunteerism amongst citizens 
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Teach India was launched on 6 June 2008 in the cities of Delhi, Mumbai, Kolkata and Chennai as 
a social initiative of the Bennett, Coleman & Co. Ltd. in partnership with Times Foundation, which 
is the Corporate Social Responsibility wing of the Bennett, Coleman & Co. Ltd., and the United 
Nations Volunteers Programme. The campaign was launched after undertaking detailed due 
diligence with credible NGOs and international donors specializing in the field of education to 
evaluate the needs, logistics, intended beneficiaries and program direction. Teach India is the 
biggest CSR initiative undertaken anywhere in the world involving a consortium of NGOs, 
corporate houses, schools, colleges, orphanages and common citizens to volunteer for a noble 
cause.  
 
Teach India has four aims, which include: 

• Raising awareness on the state of education in India 
• Inspiring, motivating and mobilizing people to volunteer and become socially active 

citizens 
• Building a cohesive and inclusive society based on trust and reciprocity amongst 

people from different backgrounds 
• Contributing towards exposing people to the virtue of volunteering for this noble 

cause  
 
The Teach India campaign works on the dynamics of demand and supply. The demand side 
reflects the capacity of the NGOs operating in the domain area of education. The supply side 
denotes the number of people who are willing to spare two hours of their time for a minimum of 
three months to teach underprivileged children. The process of bringing together volunteers and 
NGOs is very elaborate; there are also a set of rules that govern the post- engagement process 
and detailed listings of ‘do and don’ts’ that volunteers need to follow. In doing this, we have 
leveraged the ‘Comprehensive Code of Conduct’ for volunteers, developed by United Nations 
Volunteers.  
 
Basic education, support classes and story-telling programs are part of the initiative. Children are 
taught mostly at the primary school level on a one-on-one or small group basis. The type of 
programme a volunteer is assigned to is decided after assessment by the NGO, keeping location 
and time preference in mind. 
 
When launched in June, 35 NGOs, 27 Corporates and 32 schools & colleges came together to 
implement this campaign successfully. More partners continue to join us. Applications for 
volunteer enrollment were closed on 28 July 2008 due to the overwhelming response from the 
public. Currently, more than 100,000 volunteers are enrolled in Delhi, Mumbai, Kolkata, Chennai 
and Bangalore out of which over 25000 have been offered a suitable teaching opportunity, and 
over 3000 volunteers are already teaching. More numbers are being added through ongoing 
orientation programmes before placement. In response to the continued overwhelming public 
response to the campaign, Bennett, Coleman & Co. Ltd. has now launched the Teach India 
campaign in other non-metro cities and smaller towns of India. These include Lucknow, Jaipur, 
Hyderabad and Pune as well as Nagpur and Ahmedabad in December. Based on our experience 
and learning thus far, Teach India is also now expanding to other large non-metro and tier two 
cities in India soon. 
 
If you are interested in learning more about this initiative, please contact Pooran Pandey of the 
Times Foundation at pooran.pandey@timesgroup.com.  
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